






lighting from Modular Instruments around 
the reception, because as well as highlighting 
chosen pieces of art on the wall next to the 
desk, the lights are a feature in themselves.’ 

�e sterilisation room is purposely eye 
catching. ‘�is room is usually well hidden 
in most practices, but it’s made conspicuous 
in ours by bold colour and lighting as we 
wanted it to not only be easily accessible but 
also a proud statement of our regard for the 
importance of hygiene.’

When it comes to dental hardware all the 
treatment rooms are �tted with Planmeca 
equipment �tted by Claudius Ash which 
incorporates all the usual items, including 
digital radiograph instruments and intra-oral 
cameras, while the modern cabinetry and glass 
work surfaces are designed and installed by 
Intercontidental.

IMAGE CONSCIOUS
As well as creating a new practice, de�ning 
their image through branding was also an 
important part of the reinvention process. 
With the help of local graphic designer, 
Sandra Tate, Emma and Rhodri worked on 
creating a new image. ‘We had an existing 
brand that related to the name of the old 
practice, but we wanted to change our title 
and needed a whole new look,’ says Emma.

‘We did take blue with us from the old 
business, but other than that were very 
open to new ideas. Again we wanted a fresh, 
contemporary image from whatever new 
branding we were o�ered. Sandra came up with 
a ra� of ideas from which we mutually arrived 
at our chosen colours and brand.

Now the practice is �nished, up and running 
and fully established, was the hard work worth 

it? ‘We are delighted with results!’ Emma 
insists. ‘It seemed like a huge amount of money 
to spend at the time, but the build has stood 
the test of time and still looks as good now as it 
did when originally completed.’

Emma and Rhodri aren’t planning any 
more renovations. ‘�e practice is currently 
running at full capacity with all our treatment 
rooms being used on a daily basis,’ she says. 
‘Expansion isn’t for us. We have built up an 
enviable reputation for care and customer 
service and feel expansion could impact 
on this. In addition to this Emma works 
nationally as a dental training consultant as 
well as Absolute being an accredited National 
Certi�cate Nurse training centre. Our support 
team are second to none and look a�er each 
other and Absolute Dental as they would 
family,’ Emma insists.

All renovations have their ups and downs 
and Absolute Dental is no di�erent, says 
Emma, who insists forward thinking is the key 
to a successful project. ‘We made sure we kept 
our vision in mind throughout the project, 
which ensured we achieved our goals and really 
helped to keep focused on the reasons we were 
doing it.’
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Absolute Dental’s signature colours were used throughout the practice

CONTACTS
Planmeca
www.planmeca.com

Claudius Ash
www.claudiusash.co.uk

Grey Associates
www.greyassociates.co.uk

Intercontidental
www.intercontidental.com

JKP Joinery
www.jkpjoinery.co.uk

Correction: Last month’s Style Counsel practice, Bright 
and White Dental Spa in London, is located opposite the 
owner’s home, not the practice she currently works at 
while she establishes her new practice, as was stated. 
PPD apologises for the error.
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